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Why The Rhino
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@ The New Towing Rules
& Regulations
@ Rebuilding An Old

There are more than 700,000 registered boat trailers in
Australia, and recent changes to the national trailer and

towing laws in Australia, impact on every trailer

boatowner. For many, the only alternative is to buy a new
trailer. Others will try and re-build their old one. Either way, the
rules have changed; the technologies have changed - and
there is a great deal of confusion and mis-information amongst
boatowners. They badly need independent, expert advice and
information. In this unique publication, they get it.

No other boating journalist has Peter Webster’s vast, 35 years’
experience towing boats all over Australia. From the smallest
trailer to the biggest, he has used them alll.

This edition also highlights 5th wheel trailers, more DIY trailer
repairs and the vexing aluminium vs gal steel issues. Given
Australia’s increasingly ‘water-less’ society, maintenance free
aluminium trailers are being increasingly favoured by the public
and industry - but is this a
practical trend?

Another area of great
interest to trailer boat
owners concerns after
market accessories,
including spotlights,
special driving seats, long
range tanks and
suspension upgrades
ranging from new springs
and shockers, to
complete air bag
suspensions.

Apart from newsagents,
the publication will be
available from every
boat retailer in Australia
and the SEA Library.

For further information about the background, content and the direction
of F&B’s 2008/9 Trailers, Towing & Rooftopping, visit our web site
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